Live Site: https://www.sarmadhyderlaw.com/
Web Development & UX/UI Design

About the Client

Sarmad & Hyder is a Karachi-based law firm of two Advocates of the High Court,
offering comprehensive legal counsel across corporate and commercial litigation,
family and succession law, criminal defence, and specialised practice areas including
IT & cyber law, telecommunications and media, energy and environmental law, and
constitutional matters.

Brief

The firm required a professional digital presence that could communicate authority
and approachability in equal measure — two qualities that law firms typically trade one
against the other. Their potential clients arrive under stress: a contract dispute, a
family matter, a regulatory challenge. The website needed to replace anxiety with
confidence before a single consultation was booked. It also needed to distinguish
Sarmad & Hyder from the visual and tonal uniformity that characterises most legal
sector websites in Karachi.

Scope of Work
1. Ul Design: A single-page architecture structured to follow the decision-making
journey of a potential client — from firm identity through practice areas, legal
team, trust signals, and direct inquiry. Dark, authoritative tones balanced
against clean whitespace to signal professionalism without rigidity.

2. Front-end Development: Built in HTML, CSS, and JavaScript. Fully responsive
across desktop and mobile. Smooth section navigation, optimised load
performance, and a contact form with client-side validation and a
post-submission confirmation state.

Technology

Front-end: HTML, CSS, JavaScript.

Architecture: Single-page, mobile-first responsive layout

Contact System: Client-side validated inquiry form with confirmation

Law firm websites fail in two predictable ways: they either project cold institutional
authority at the expense of human warmth, or they reach for approachability and lose
the gravitas the sector demands. The design for Sarmad & Hyder was built to resolve
that tension rather than choose a side.



The architecture places the firm's human identity — the partners, their philosophy,
their stated commitment to plain counsel over complexity — before the services
catalogue. This is intentional. A potential client in a legal matter is not yet thinking
about which the practice area applies. They are deciding whether to trust these
people. The site is structured to answer that question first.

Key Decisions
1. Information Hierarchy: Hero establishes identity and tone before any service is
named. Visitors are met with a positioning statement, not a menu.

2. Copy Register: Deliberately plain English throughout — no Latin maxims, no
passive legal constructions. The firm's expertise is communicated through what
is said, not how formally it is said.

3. Contact Design: Inquiry fields are minimal. The submission prompt reads as an
invitation to a conversation, not a formal instruction. Response time is stated
explicitly (24 business hours) to pre-empt the anxiety of not knowing when to
expect a reply.

4. Visual Language: Dark backgrounds with restrained gold accents — a palette
that reads authoritative in a legal context without the cliche of marble textures
or stock courtroom photography. Typography is clean and legible; no
decorative excess.

Outcome
The delivered website positions Sarmad & Hyder as a firm a potential client would
choose to call — not on the basis of visual spectacle, but on the clarity of what the
firm offers and the ease with which a visitor can take the next step. The inquiry form
lowers the barrier to contact without sacrificing the professional weight the sector
requires.



